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Professional Summary

Mr. Rami Osama Al-Ali is a lecturer in the Department of Marketing and E-commerce in
Administrative Sciences College at Najran University and coordinator of the college’s
website, previously coordinator for quality in business administration department. He
had International Computer driver licenses certificate, TOT certificate & others. He
participate in many committee within the college.
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Master degree in Business Administration, Marketing Specialization, Mutah University,
AL Karak, Jordan, 2008.

Bachelor Degree in Marketing, Mutah University, AL Karak, Jordan, 2004.
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Consumer Behavior, Tourism Marketing, Services Marketing, E-Marketing, Human
Resources Management.
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