3910 a3l due (Sl /5 1wl
A g SN B jladll g (B gaul) ;auadl)

g Y ikl Caila
sabadawood@nu.edu.sa : e (5 SV
¥ (o)) S A sl

dudy y25 85
409 A4SV B)lxtllg Bogaanid] pacd (§ sl Sl

A 5]l

Basiall dSlaall / I daolz (po Gagenid] (§ 0]y 9385

dizdl Olalaaa)!

Olageall B15] = ONYI B3l5] — (0301 g

ol el

(Olaaizeall s (3 3,801 30 898 LSy (el o5l BT QLS Cilge
S>3 A syl

Lol (g §oll JUaW deladl 8)15Y1 e pladl (8 ie]]
Ol dxel (§ Ayl pglall AU &9 ASIYI 8)ldly (Grgandd] ound (Gundo
Olyz0 daalze Ayl polall &S (S giunn e AUl dlaidl Dz ut)
A9 ASIYI Bylnilly gl pund udme (el

A9 ASIYN B)lxddly (grgudd] pundsy gralinlly Jalasdll dixd )



Name: Shadi Abdul Aziz Badawood
Department: Marketing &E-Commerce

Tel:
E-mail : sabadawood@nu.edu.sa
Web Site (Optional) :

Professional Summary

Assistant Professor in the Department of Marketing and E-Commerce.
Qualifications

PhD in Marketing from the University of Hull/United Kingdom.
Research Interests

Digital Marketing - Advertising Management - Sales Management.
Publications

Author of the book The Ethics of Hiking and the book The Power of an
Individual's Influence to Change Societies.

Other Activities

General Supervisor of the General Administration of Institutional

Communication at the University

Coordinator of the Marketing and E-Commerce Department at the College of
Administrative Sciences at Najran University.

Chairman of the Student Activities Committee at the College of Administrative
Sciences at Najran University.

Secretary of the Marketing and E-Commerce Department Council.

Head of the Plans and Courses Committee of the Marketing and E-Commerce



