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Professional Summary: 

Assistant Professor in the Department of Marketing and E-Commerce. I have academic 
and research experience in my field. 

Qualifications: 

  1- Doctorate of Philosophy (PhD Degree) in Marketing, School of Management, University science Malaysia 
(USM) January, Penang, Malaysia in 2009. 

2- Master's Degree in Business Administration (MBA), obtained from Al-Jazira University, Sudan in 1997. 

3-  Bachelor’s Degree in Economics, from Sana'a University in 1993. 

Research Interests:  

Consumer behavior - international marketing - strategic marketing - marketing management 
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Other Activities: 
1- Best Reviewer Awards (2018 & 2019) in Global Business Research Journals (GBRJ) – Global Journal of Emerging 

Trends in e-Business, Marketing and Consumer Psychology (ISSN: 2311-3170). 

http://globalbizresearch.org/marketing/ 

2- Reviewer and Member of Editorial Board in International Journal of Business and Management Horizons 

http://www.macrothink. org/journal/index.php/bmh/about/editorialTeam  

3- Reviewer and Member of Editorial Committees in International Conference on Economics and 

Management in 2-3 July 2016 (ICEM 2016).  

 http://www.icem-2016.org/?op=committees   
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