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Professional Summary

Dr.Dalal Alsheikh continues her career at Najran University since 2012, She was a Vice Dean of the
College of Administrative Sciences from September 2012 until August 2015. She now serves as an
Assistant Professor of Marketing in College of Administrative Science. Her teaching and administrative
experience has shaped and been shaped by her research interests.
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Research Interests

The scholarly interests range widely, from services marketing especially in tourism and hospitality
services, electronic marketing, consumer behavior and entrepreneurship.
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